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Rooftop at BrewDog
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$10,000 $5,000 $3,000
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ROOFTOP HAPPY HOUR SPONSORSHIP

Brew Dog—

Boneis
Logo included on invitation and RSVP page (gﬁ) (g?) (g?)
Logo on screens at event (\‘;i‘) (6;:3) (6;:3)
Event planning handled on your behalf (gg) (gg) (gg)
Logo on guest name tags and wristband (\‘jﬁ) (;3)
Access to RSVP list (gﬁ) (g_:é)
Reserved table on rooftop or indoor (\‘;i‘)
Opportunity to welcome guests upon entry (gg)
Option to have swag at event (gﬁ)
Option to Ieaveatr:eanrlcjzzzg materials for (%)
Unlimited party invites (6;—3)

Qu estionS? chall@retailstrategies.com or lacy@retailstrategies.com
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